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We invite you to join us on social media for the latest updates on
Management and Business Review (MBR). We will use our social media
to give you current information on the journal and also as a space in
which academic and industry readers can engage with one another. We
hope these platforms will become a nexus of rich and rewarding discourse

about business and management for the expansive community of business
students, scholars, and practitioners.

We therefore encourage you to make use of the social media resources
we have created for you.

Facebook:Follow us at
@MBRJournal or
https://www.facebook.com/MBRJournal.

Twitter:Follow us at
@MBRJournal or
https://twitter.com/MBRJournal.

LinkedIn:Follow us at
https://www.linkedin.com/company/management-and-
business-review-mbr-journal.

Please use #MBRJournal and tag us @MBRJournal on LinkedIn,
Facebook, and Twitter. We also invite you to use these platforms to highlight
your own MBR papers.

For suggestions and questions related to @MBRJournal social media
pages, please contact Professor Subodha Kumar, Executive Editor, Manage-
ment and Business Review at subodha@temple.edu.
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