A Premier Journal
for Professional Development
Attractive Prices and Customization Options for Corporate
Subscribers When Subscribing for All Their Employees

E

ach annual volume of the Management and Business Review (MBR) will include articles on timely
and important issues in business and management. Reading these articles is a highly effective
way for your employees to keep up to date on the latest ideas in management thought from leading business scholars and leaders. You can try out MBR in 2022 at a low introductory price. If
you do, you will also become a charter subscriber, which will entitle you for life to a discount on the
list subscription price. Digital copies of all three 2021 issues are complimentary.
Per Person Subscription Price
Digital or
Both Digital & Print

102

Four Issues Per Year
2021
Three Issues

2022
Four Issues

All managers and
professionals

Digital

Complimentary

$15

Both

Not available

$40

All employees who
are not managers or
professionals

Digital

Complimentary

$2

Both

Not available

$40

Customize MBR to Serve Your
Constituents and Elevate Your
Brand

Share All Three 2021 Free Issues with
Your Constituents and MBR Will
Customize Their Covers for You

You can customize MBR by adding special
content tailored for your company’s
mission and the needs of your employees,
customers, and suppliers. This customization will strengthen your relationship
with your constituents and elevate your
company’s brand. Companies that choose
to customize MBR will be listed on our
masthead as Partner Companies. For bulk
subscriptions and customization, please
contact Publisher and Coeditor in Chief
Kalyan Singhal at <Ksinghal@ubalt.edu>.

We encourage you to share complimentary
digital copies of all three 2021 issues
with your employees, customers, friends,
and suppliers. We will customize the
covers of these three digital issues free of
charge. Please write to <mbr.prod@cenveo.
com> with the email subject: ”Customizing Covers; Code Two” and describe
your custom message, for example, “With
Compliments of Jennifer Hall, Macro Pickard Corporation.”
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