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W
e invite you, the deans of business schools, to offer complimentary 
digital issues of MBR to your alumni, at only a nominal price per alum. 
You also have the option of customizing MBR with content specific to 
your schools. By customizing, you can insert content tailored to your 

school’s mission and the needs of your stakeholders, including business and 
non-business alums of your university, employees of your industry affiliates, 
and your faculty and students.

This customization will benefit your stakeholders and elevate your school’s 
brand. MBR is also offering special pricing on custom options. Schools that 
choose to customize MBR will be listed as Partner Schools on MBR’s masthead. 
Please contact Coeditor in Chief Kalyan Singhal at <Ksinghal@ubalt.edu> to 
discuss pricing and customization options.  

With our special pricing, you will also be able to share complimentary 
digital copies of your customized MBR with your business school alums 
and with alums from your university’s other disciplines, acknowledging that 
students from a diversity of disciplines and majors ultimately go into business. 
Likewise, the managers of your industry affiliates will be able to subscribe to 
your customized MBR.

We encourage you to order MBR for your library. Unlike some journals, 
which charge for classroom use, MBR will make its articles freely available for 
use in degree program classes at any school whose library subscribes to MBR.

Serve Your Alumni and Other 
Constituents and Elevate Your Brand


